
 
 
 

 
 

Jason Ouellette uses a megaphone to address a crowd of about 100 men and boys from the municipalities of Shediac, Cap-
Pelé and Beaubassin-est. outside of Louis-J.-Robichaud High School in Shediac yesterday following a photo shoot for three 
awareness billboards highlighting the prevention, reduction and elimination of violence against women.  
PHOTO: VIKTOR PIVOVAROV/TIMES & TRANSCRIPT 

 

Men spread anti-violence message 
 

    Billboards to stand in communities 
to spread message of awareness and 
action 
 

MARY FAHEY  
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The Beauséjour Family Crisis Resource 
Centre and PREV – Preventing, Reducing, 
and Eliminating Violence against women – 
have teamed up to involve men in the fight to 
end violence against women by spreading 
their message on billboards in the 
community. 
   Kristal Leblanc from the crisis resource 
centre said a billboard initiative like this isn‟t 
a common sight, but it‟s a necessary step 
toward their goal. 
   “For us, it wasn‟t enough for us to say to 
these men, „Come and say no to violence.‟ 
We‟ve been saying that since the ‟80s,”she 
said. “It‟s about more than that. It‟s about 
joining a movement.” 
   130 men and boys gathered behind Louis-
J.-Robichaud High School to take the picture 
that would appear on three billboards around  

Shediac, Cap-Pelé and Beaubassin-est. 
Leblanc said bringing these men out to 
support the cause is a whole other way to 
spread the message. Men bring out their 
brothers, sons and friends and the mission to 
end violence is taken up by a network of 
willing participants. But the initiative doesn‟t 
only concern awareness; Leblanc 
emphasized the need to actively pursue the 
cause. 
   “It‟s that concept of not being that 
bystander that watches and does nothing,” 
she said. “We want to engage them to take 
action” 
   Leblanc said men need to know that 
violence is still a problem in their 
communities, but they also need to be part of 
the solution. Crystal Ouellette from PREV 
said too often men are seen as perpetuating 
violence, but that idea doesn‟t help anyone. 
   “We‟re saying, „No, hey, you‟re our allies. 
We need you‟” she said. “We need to work 
together.” 
   The Crisis Resource Centre and PREV 
have had billboards in mind for three years.  

The billboards are part of the larger 
initiative to end family violence in rural 
communities. The billboards themselves 
will be 12 by eight feet with a picture of 
the men and boys and the slogan “Take 
action and eliminate violence. Join a 
movement.” 
   Ouellette said there‟s nothing like this in 
New Brunswick where the emphasis 
rests specifically on men. “We‟re very 
proud of that.” 
   Lionel Melanson is one of the men in 
the billboard picture. He came out to 
show his support because he knows how 
worthy of a cause it is. He also said these 
types of initiatives are a crucial first step 
in the road to peace. 
   “You have to cut it off somewhere,” 
Melanson said. “If we can start by 
breaking at this generation, it might be 
better.” 
   Ouellette said she hopes the billboards 
will be installed by August and stand for 
years to come. 

 
* Layout of the article was modified from the original copy to illustrate Figurra’s Business Manager, Réjean LeBlanc, participation in the event.  
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